Bibliography – Research methodology

CLARKE Alan;  DAWSON Ruth.

Evaluation research:  an introduction to principles, methods and practice.   

ISBN: 0761950958

London    SAGE Publications  1999   216p., tabs., bibliog.

introduces fundamental principles of evaluation by demonstrating how a wide variety of social research methods can be applied in different evaluation contexts in imaginative and creative ways.  Chapters include:  paradigmatic choices in evaluation methodology;  methods of data collection;  evaluating criminal justice and crime prevention programmes, evaluation utilization.

LEEDY Paul D.;  ORMROD Jeanne Ellis.

Practical research:  planning and design.   7th ed.

ISBN: 0139603603

Upper Saddle River, New Jersey    Merrill Prentice Hall  2001   318p., figs., bibliog.

This is a comprehensive introduction to research methodology, designed for self-instruction.  The first part considers what research is, and the tools of research.  Part 2 addresses focusing your research efforts, including stating the research problem, reviewing the literature, planning the research design and writing the research proposal.  The next two parts look at qualitative and quantitative research methodologies, respectively.  Finally, it advises on preparing the research report.  There is a companion Website.

www.prenhall.com/leedy

ALDRIDGE Alan;  LEVINE Ken.

Surveying the social world:  principles and practice in survey research.   

ISBN: 0335202403

Buckingham    Open University Press 2001   196p., tabs., bibliog.

The book begins by examining the contemporary state of surveys within society and social science methodology, explaining the potential of the survey method and the ways it can be used effectively when resources are limited.  It then takes the reader systematically through the process of conducting survey research, covering:  the role of theory, the planning and design of projects, pilot work, access to informants, ethical issues, sampling methods, the preparation of questionnaires, interviewing, the use of computer packages, processing responses, statistical methods of data analysis, and the presentation of findings.

BALNAVES Mark;  CAPUTI Peter.

Introduction to quantitative research methods:  an investigative approach.   

ISBN: 0761968040

London    SAGE Publications 2001   257p., illus., figs., bibliogs.

Notes: CD-ROM inside back cover

An introduction to quantitative research methods and basic statistics, employing a detective metaphor throughout.  It covers:  knowing what, whom, how and when to research;  the tools of methodology and measurement;  the survey design;  analysing the data (univariate and multivariate analysis);  summarising and presenting results.

HEWSON Claire;  YULE Peter;  LAURENT Dianna;  VOGEL Carl.

Internet research methods:  a practical guide for the social and behavioural sciences.   

ISBN: 0761959203

London    SAGE Publications 2003   155p., figs., bibliog.

This is a guide to conducting both primary and secondary research on the Internet.  One chapter concerns secondary research, outlining the kinds of resources available.  The main part of the book is about Internet-mediated research (IMR), in which the Internet is used to recruit participants, administer surveys and collect responses.  It discusses the Internet as a viable research tool, whether it produces valid population samples, and various sampling methodologies.  It reviews the technological issues and equipment relevant to IMR.  Turning to the design and implementation of an Internet survey, it discusses design issues, and surveys by e-mail and on the Web (using HTML);  and it considers problems that may need to be addressed, of equipment, methodology, netiquette and hackers.  Finally, it presents three case studies to show how IMR can be implemented.

NEUMAN W. Lawrence.

Social research methods:  qualitative and quantitative approaches.   5th ed.

ISBN: 0205374077

Boston, Massachusetts    Allyn and Bacon 2003   584p., figs., bibliog.

This is a comprehensive text on social science research.  Part 1 discusses background issues about research, including the meanings of methodology, the literature review, and ethical issues.  Part 2 concerns planning and preparation, and the differences between qualitative and quantitative research designs.  Part 3 covers quantitative data collection (experimental research, survey research, nonreactive research and secondary analysis).  Part 4 covers qualitative data collection and analysis (field research and historical-comparative research).  Part 5 advises on writing the research report;  it also discusses the politics of social research.  The appendices include:  the American Sociological Association Code of Ethics;  a discussion of evaluation research;  and a glossary.

ANDERSON Valerie.

Research methods in human resource management.   

ISBN: 085292982X

London    Chartered Institute of Personnel and Development 2004   290p., figs., bibliogs.

This text provides both practical guidance and discussion of theoretical frameworks, and is intended for postgraduate students in human resource management or practitioner-researchers.  Each chapter starts with learning outcomes; contains illustrative examples, discussion questions and activities;  and ends with a summary, questions for reflection and a list of further reading.  The book progresses through the various stages of research:  planning, reviewing existing research, choice of methodology, collecting organisational evidence, collecting and analysing qualitative data, using quantitative data, writing up the research, and reflecting on the relationship between HR research and HR practice.

ALLISON Brian;  OWEN Alun;  ROTHWELL Arthur;  O'SULLIVAN Tim;  SAUNDERS Carol;  RICE Jenny.

Research skills for students.   

ISBN: 0749418753

London    Kogan Page 1996   124p., tabs., bibliog.

In 4 parts:  A. Research methods;  B. Planning a sample survey;  C. Questionnaire design;  C. Research interviews.

FRANKFORT-NACHMIAS Chava;  NACHMIAS David.

Research methods in the social sciences.   5th ed.

ISBN: 0340662263

London    Arnold 1996   617p., tabs.

In 4 parts:  1. Foundations of empirical research;  2. Design and structure of research;  3. Data collection;  4. Data processing and analysis.

MARSHALL Peter.

Research methods:  how to design and conduct a successful project.   

ISBN: 1857034104

Plymouth    How To Books 1997   118p., illus., tabs., bibliog.

BERG Bruce L.

Qualitative research methods for the social sciences.   3rd ed.

ISBN: 0205264751

Boston    Allyn & Bacon 1998   290p., tabs., bibliogs.

HAGAN Frank E.

Research methods in criminal justice and criminology.   5th ed.

ISBN: 0205292968

Boston, Massachusetts    Allyn and Bacon 1999   528p., tabs., bibliog.

Contents:  1. Introduction to criminal justice research methods: theory and method.  2. Ethics in criminal justice research.  3. Research design: the experimental model and its variations.  4. Introduction to alternative data-gathering strategies and the special case of Uniform Crime Reports.  5. Sampling and survey research: questionnaires.  6. Survey research: interviews and telephone surveys.  7. Participant observation and case studies.  8. Unobtrusive measures, secondary analysis, and the uses of official statistics.  9. Validity, reliability, and triangulated strategies.  10. Scaling and index construction.  11. Data analysis: coding, tabulation and simple data presentation.  12.  Data analysis: a user's guide to statistics.  13. Policy analysis and evaluation research.

MOORE Nick.

How to do research:  the complete guide to designing and managing research projects.   3rd ed.

ISBN: 1856043584

London    Library Association 2000   173p., tabs., bibliog.

This guide for first-time researchers is in two parts.  Part 1 follows a step-by-step guide to the research process:  developing objectives, designing the study, obtaining financial support, managing the research, writing the report and disseminating results.  Part 2 is an introduction to some of the more common research methods involved in collecting and analysing quantitative and qualitative data and in doing desk research.

GILLHAM Bill.

Case study research methods.   

ISBN: 0826447961

London    Continuum 2000   106p., tabs., bibliog.

The book has 11 chapters:  1. Case study research: underlying principles;  2. Case study research: the qualitative dimension;  3. Research preliminaries;  4. Evidence: the primary concern;  5. Evidence: what to look out for;  6. Written and electronically stored material;  7. Observation: looking and listening;  8. Interviewing;  9. Quantitative data in case study research;  10. Physical artefacts;  11.  The research report: analysing and presenting your findings.

BURNS Robert B.

Introduction to research methods.   4th ed.

ISBN: 0761965939

London    SAGE Publications 2000   613p., tabs., bibliogs.

Provides a basic understanding of the main techniques and concepts of quantitative and qualitative research.

BERNARD H. Russell.

Social research methods:  qualitative and quantitative approaches.   

ISBN: 076191403X

Thousand Oaks, California    SAGE Publications 2000   776p., tabs., bibliog.

In 4 parts:  1. Background to research;  2. Research design (i.e. the experimental approach, and sampling);  3. Data collection (unstructured and semi-structured interviewing, structured interviewing, scales and scaling, participant observation, direct and indirect observation);  4. Data analysis.  Using examples from psychology, sociology, anthropology, health and education, the book provides both a conceptual understanding of each technique as well as how to use it.

MAXFIELD Michael G.;  BABBIE Earle.

Research methods for criminal justice and criminology.   3rd ed.

ISBN: 0534516688

Belmont, California    Wadsworth Publishing  2000   450p., tabs., bibliog.

In 4 parts:  1. An introduction to criminal justice inquiry;

2. Structuring criminal justice inquiry;  3. Modes of observation;  

4. Application and analysis.  Includes SPSS CD-ROM disk.

COHEN Louis;  MANION Lawrence;  MORRISON Keith.

Research methods in education.   5th ed.

ISBN: 0415195411

London    Routledge 2000   446p.

In 5 parts:  1. The context of educational research;  2. Planning educational research;  3. Styles of educational research;  4. Strategies for data collection and researching;  5. Recent developments in educational research.

SAUNDERS Mark N.K.;  LEWIS Philip;  THORNHILL Adrian.

Research methods for business students.   2nd ed.

ISBN: 0273639773

London    Financial Times/Prentice Hall 2000   479p., tabs., bibliogs.

NEUMAN W. Lawrence.

Social research methods:  qualitative and quantitative approaches.   4th ed.

ISBN: 0205297714

Boston, Massachusetts    Allyn and Bacon 2000   558p., illus., tabs., bibliog.

In 5 parts:  1. Foundations;  2. Planning and preparation;  3. Quantitative data collection and analysis;  4. Qualitative data collection and analysis;  5. Social research and communication with others.

DOOLEY David.

Social research methods.   4th ed.

ISBN: 0139554289

Upper Saddle River, NJ    Prentice-Hall 2000   400p., tabs., bibliog.

Shelfmark: 300.72 DOO  

In 5 sections:  1. Introduction to social research;  2. Theory and measurement (construct validity);  3. Sampling: surveys and inference (statistical inference validity);  4. Experimental and non experimental designs (internal and external validity);  5. Drawing conclusions.  Appendices: social research and the Internet;  statistical review.

FOWLER Floyd J.

Survey research methods.   3rd ed.

ISBN: 0761921915

Applied Social Research Methods Series 1.

Thousand Oaks, California    SAGE Publications 2001   178p., bibliog.

This book presents a summary of current knowledge about sources of error in surveys, for non-specialists.  It concerns data collection in social surveys, and provides a sound basis for evaluating data collection procedures.

BREWERTON Paul;  MILLWARD Lynne.

Organizational research methods:  a guide for students and researchers.   

ISBN: 0761971017

London    SAGE Publications 2001   202p., figs., bibliog.

The authors believe that research is an integral part of applied social science.  They provide a guide to the whole research process:  establishing a research process, obtaining access to an organization, project design, methods of data collection, sampling considerations, assessing performance in organizations, data analysis and reporting research findings.

WALLIMAN Nicholas;  BAICHE Bousmaha.

Your research project:  a step-by-step guide for the first-time researcher.   

ISBN: 0761965394

London    SAGE Publications 2001   322p., illus., bibliog.

Guides novice researchers in the social sciences, business studies, education and the humanities, towards writing a successful research proposal.  The book aims to give a basic understanding of the theory of and approaches to research, whilst helping the student to develop the subject of their research and encouraging analytical skills.  It covers:  what research is, secondary data collection, the research process and research methods, the nature and use of argument, research quality and planning, writing the research proposal.  Each chapter includes exercises for the reader.

DAWSON Catherine.

Practical research methods:  a user-friendly guide to mastering research techniques and projects.   

ISBN: 1857038290

Oxford    How To Books 2002   156p., bibliogs.

This is a practical guide for first-time researchers;  it deals briefly with each topic.  It covers defining your project, research methods and how to choose them, preparing a research proposal, conducting various kinds of research (interviews, focus groups, questionnaires, participant observation), how to analyse data, how to report your findings, and ethical researching.

GILL John;  JOHNSON Phil.

Research methods for managers.   3rd ed.

ISBN: 0761940022

London    SAGE Publications 2002   233p., figs., bibliog.

This book is intended for those undertaking research in business and management, whether as part of their job or as a research project at postgraduate level.  It looks at the choice of research topic, the role of theory in research methods, experimental research design, action research, survey research design and ethnography.  It also addresses philosophical matters underlying the methodological approaches.

PATTON Michael Quinn.

Qualitative research and evaluation methods.   3rd ed.

ISBN: 0761919716

Thousand Oaks, California    SAGE Publications 2002   661p., illus., bibliog.

This is a comprehensive review of qualitative research methods.  Part 1 concerns conceptual issues:  the nature of qualitative inquiry, strategic themes, varieties of qualitative inquiry, appropriate qualitative applications.  Part 2 covers design of qualitative studies and data collection, fieldwork strategies and interviewing.  Part 3 addresses analysis and interpretation, and ways to enhance the credibility of qualitative analysis.

MCQUEEN Ronald A.;  KNUSSEN Christina.

Research methods for social science:  a practical introduction.   

ISBN: 013040456X

London    Prentice-Hall 2002   245p., illus., figs., bibliogs.

This book is intended as an introduction and practical guide for social science undergraduates.  It covers the preliminary stages of a research project, design of a study, carrying out the study and conducting the research, dealing with the data and using SPSS (version 10) for statistical analysis, qualitative research approaches, and writing up research.  There is a companion Website.

www.booksites.net/mcqueen

EASTERBY-SMITH Mark;  THORPE Richard;  LOWE Andy.

Management research.   2nd ed.

ISBN: 0761972854

London    SAGE Publications 2002   194p., figs., bibliog.

This is an introductory text, providing discussion of both theoretical and practical issues.  It considers the ingredients of management research, the philosophy of research design, the politics of management research, qualitative and quantitative research methods, and how to present and write up.  An appendix covers literature searching.

BRYMAN Alan.

Social research methods.   2nd ed.

ISBN: 0199264465

Oxford    Oxford University Press 2004   592p., illus., bibliog.

This textbook is intended for students who are studying research methods or who do a research project as part of their degree.  Part 1 discusses the nature of social research, and the idea of research design.  Part 2 contains 10 chapters concerned with quantitative research and its nature. There are chapters on:  sampling, structured interviewing, self-completion questionnaires, asking questions, structured observation, content analysis, secondary analysis, quantitative data analysis and using SPSS for Windows.  Part 3 contains 8 chapters on aspects of qualitative research, including ethnography and participant observation, interviewing, focus groups, conversation analysis and discourse analysis, documents as sources of data, qualitative data analysis and the use of QSR NVivo 2 for computer-assisted qualitative data analysis.  Part 4 covers such issues as combining qualitative and quantitative research, using the Internet as object and method of data collection, writing up research, and ethics in social research.  There is a companion Website.

www.oup.com/uk/booksites/sociology

BUCKINGHAM Alan;  SAUNDERS Peter.

Survey methods workbook:  from design to analysis.   

ISBN: 0745622453

London    Polity Press 2004   309p., figs.

This book is a guide to quantitative research methods in the social sciences.  It follows the stages of an actual social survey in which the reader can participate and thus learn about the techniques.  It may also be used as a text on methods, without using the primary research materials provided.  There book is arranged in 3 parts:  research design, data collection, and data analysis.  There is an accompanying Website.

www.surveymethods.co.uk

PUNCH Keith F.

Introduction to social research:  quantitative and qualitative approaches.   

ISBN: 0761958134

London    SAGE Publications 1998   319p., tabs., bibliog.

Covers:  developing a model for empirical research;  the logic of quantitative research - design, data collection, data analysis;  the logic of qualitative research - design, data collection, data analysis;  mixing the methods, evaluation and research writing.

LEE Thomas W.

Using qualitative methods in organizational research.   

ISBN: 0761908072

Thousand Oaks, California    SAGE Publications 1999   192p., tabs., bibliog.

BELL Judith.

Doing your research project:  a guide for first-time researchers in education and social science.   3rd ed.

ISBN: 0335203884

Buckingham    Open University Press 1999   230p., tabs., bibliogs.

in 3 parts:  1. Preparing the ground;  2. Selecting methods of data collection;  3. Interpreting the evidence and reporting the findings.

SINGLETON Royce A.;  STRAITS Bruce C.

Approaches to social research.   3rd ed.

ISBN: 0195105257

New York    Oxford University Press 1999   618p., illus., tabs., bibliog.

In 4 parts:  1. Scientific and logical foundation of social research;  2. Research design;  3. Methods of data collection;  4. Data processing, analysis and interpretation.

GUMMESSON Evert.

Qualitative methods in management research.   2nd ed.

ISBN: 0761920145

Thousand Oaks, California    SAGE Publications 2000   250p., tabs., bibliog.

MAY Tim.

Social research:  issues, methods and process.   3rd ed.

ISBN: 0335206123

Buckingham    Open University Press 2001   258p., tabs., bibliog.

A text which aims to bridge the gap between theory and methods in social research.  Part 1 addresses issues in social science research, including the relationship with social theory, and values and ethics.  Part 2 presents methods of social research:  official statistics, social surveys, interviewing, participant observation, documentary research, comparative research.

BLAXTER Loraine;  HUGHES Christina;  TIGHT Malcolm.

How to research.   2nd ed.

ISBN: 0335209033

Buckingham    Open University Press 2001   286p., figs., bibliog.

This book is aimed at those doing small-scale research projects in the social sciences and related disciplines.  It considers the research process as well as methods.  It covers the nature of research and how to focus your research project, the most common methods, reading for research, planning and progressing the project, collecting and analysing data, writing up, and finishing off the project.

COOMBES Hilary.

Research using IT.   

ISBN: 0333914503

Basingstoke    Palgrave 2001   274p., illus., tabs., bibliog.

A practical guide to using a computer in research.  Contains 10 chapters which follow an explanation of the subject area with a discussion of computer functions or facilities that will support it.  1. Getting started;  2. Identifying an area of research;  3. Methods of research;  4. Collecting the data;  5. Interviews in detail;  6. Questionnaires;  7. Analysing the data;  8. Getting down to writing;  9. Powerful presentations;  10. Finding a voice - sharing your research findings.

FLICK Uwe.

Introduction to qualitative research.   2nd ed.

ISBN: 0761974369

London    SAGE Publications 2002   310p., figs., bibliog.

This book considers:  theoretical issues of qualitative research, research design and methods, verbal data (interviews, narratives, focus groups), visual data (observation and ethnography), documenting and analysing the data, the use of computers in qualitative research, and linking qualitative and quantitative research.

DENSCOMBE Martyn.

Good research guide:  for small-scale social research projects.   2nd ed.

ISBN: 0335213030

Maidenhead    Open University Press 2003   310p., figs., bibliog.

This book provides practical guidance for project researchers.  In part 1, it deals with eight strategies, discussing key issues including the sort of research for which this is suitable, and pros and cons.  The strategies are:  surveys, cases studies, Internet research, experiments, action research ethnography, phenomenology and grounded theory.  Part 2 describes four methods:  questionnaires, interviews, observation (participant observation on p.200-211) and documents.  Part 3 concerns issues of analysis:  quantitative data, qualitative data and writing up the research.

RITCHIE Jane;  LEWIS Jane.

Qualitative research practice:  a guide for social science students and researchers.   

ISBN: 0761971106

London    SAGE Publications 2003   336p., bibliog.

This book documents the practice of qualitative research, with chapters written by practising researchers, all of whom are connected to the National Centre for Social Research.  The chapters are:  the foundations of qualitative research;  applications of qualitative methods to social research;  design issues;  designing and selecting samples;  designing fieldwork strategies and materials;  in-depth interviews;  focus groups;  practices, principles and processes of analysis;  carrying out qualitative analysis;  generalising from qualitative research;  reporting and presenting qualitative data.

SILVERMAN David.

Qualitative research:  theory, method and practice.   2nd ed.

ISBN: 0761949348

London    SAGE Publications 2004   378p., bibliogs.

This is a collection of 17 papers on cutting edge issues in qualitative research.  They concern observational methods, texts, interviews, talk, visual data, validity and the wider community;  in the final chapter, the editor discusses what qualitative research is and challenges the consensus.  The papers include:  Ethnography: relating the part to the whole;  Analysing documentary realities;  Internet communication as a tool for qualitative research;  Finding realities in interviews;  The active interview;  Focus group research;  Discourse analysis as a way of analysing naturally occurring talk;  The conceptualisation and analysis of visual data;  Reliability and validity in research based on naturally occurring social interaction;  Addressing social problems through qualitative research;  Using qualitative data and analysis: reflections on organizational research.

DAVID Matthew;  SUTTON Carole D.

Social research:  the basics.   

ISBN: 0761973672

London    SAGE Publications 2004   385p., illus., bibliogs.

This is a comprehensive introduction, treating quantitative and qualitative approaches equally.  Part 1 deals with preliminary matters and the initial stages.  It discusses the research question, ethics, and whether to collect data or analyse existing data;  and provides four examples of social research which each combined qualitative and quantitative methods.  Part 2 concerns research design and data collection:  interviewing, focus groups, ethnography, case studies, collecting textual data, ethnomethodology and conversation analysis in qualitative research;  and operationalization,  sampling, survey design, and collecting and coding data in quantitative research.  Part 3 covers data analysis and its techniques, including guidance on the software packages NVivo 2.0, N6 and SPSS v11.  Part 4 discusses presenting the research findings in a written report and orally, to an audience.
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